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Drive engagement 
and results with 
unparalleled email 
deliverability

Media

The New York Post Digital Network needed an ESP with robust, 
forward-looking features that could rapidly scale their email 
newsletter business. At the same time they wanted their ESP 
to do more than meet their editorial and marketing goals; 
they wanted a platform that was truly invested in their growth. 
Additionally they needed an ESP that prioritized customer service 
and paid attention to the unique needs and challenges of digital 
publishers.

Here were their email marketing goals:

•	 Develop one-to-one relationships with users 
and increase newsletter subscriptions

•	 Encourage repeat site visits and increase 
engagement and pages per session

•	 Foster loyalty through email marketing

The Challenge

times

Driving customers loyalty 
through email marketing

We felt that Maropost would 
provide us with a solid foundation 
for achieving our ambitious email 

goals and liked the fact that we 
could discuss new feature ideas and 

enhancements with senior personnel.

“

Marissa O’Hare
Director of Audience Development

New York Post

After meeting with several prospective ESPs and analyzing each 
one’s strengths and weaknesses, Maropost quickly distinguished 
itself.

The New York Post digital team felt that Maropost’s platform was 
superior with respect to functionality and user experience. They 
also loved Maropost’s unique approach to customer service and 
client growth. With access to executive management and the 
ability to collaborate with senior personnel on improving and 
creating features, Maropost’s Client Success team went above and 
beyond New York Post’s expectations.

In summary, Maropost provided the perfect foundation for the 
New York Post to achieve their ambitious email goals.

The Solution

Email functionality 
and user experience



© 2021 Maropost Inc. All Rights Reserved. 2

After a comprehensive IP warming process during onboarding, 
New York Post began leveraging Maropost to actively pursue 
list growth, launch new email products, and improve their email 
offering.

But email marketing isn’t always easy, even on Maropost. Luckily, 
our Client Success is always there to help when issues arise.

When the New York Post was mistakenly placed on a major anti-
spam blacklist, they were notified of the problem at 1 AM by a 
senior member of Maropost’s deliverability staff.

But before reaching out, the Maropost deliverability team was 
already hard at work taking steps to remove the New York Post 
from the blacklist. Within 24-hours of the issue arising, they were 
de-listed, with minimal damage to their deliverability as a result 
of Maropost’s quick action.

Moving forward New York Post plans to use Maropost’s unique 
capabilities to experiment with different newsletter sign-up units 
and launch even more products across New York Post, Page Six, 
and Decider. Furthermore, they’re aiming to experiment with 
personalization in order to continue to drive engagement and 
deepen relationships with users.

The Results

Better engagement
and deepen relationship 
with users

Maropost has made updates 
to meet our business needs 
and quick resolution times 

have resulted in a dramatic 
reduction in time needed for 

email administration.

“

Marissa O’Hare
Director of Audience Development

New York Post

Want to chat with our 
experts on how maropost 
can help with your marketing 
automation?

calendar

Epidemiologist predicts surge of 
dangerous COVID-19 variant in US

April 1, 2021 | 9:56am | Updated

The COVID-19 vaccine developed by Pfizer and partnering biotechnology company BioN-
Tech has proven “highly effective” against the coronavirus — including variants — for at 
least six months after full inoculation.

The two companies announced on Thursday that the latest phase of testing — which 
includes an analysis of 927 confirmed symptomatic cases of COVID-19, and 46,307 trial 
participants total — showed the vaccine to be 91.3% effective against transmission.

In terms of “severe” illness and death, the vaccine is 95%, and up to 100%, effective, accord-
ing to definitions set by the US Food and Drug Administration (FDA) and the Centers for 
Disease Control and Prevention.

Furthermore, data from more than 12,000 recipients of Pfizer’s vaccine demonstrates the 
shot’s safety for a vast majority.

By Yaron Steinbuch

Read More
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